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Media students are perhaps the people that are the most curious and interested in social media 

applications. University students enrolled on the “Media and communication program” at 

Luleå University of Technology, northern Sweden, have been interviewed regarding their 

experiences of Facebook. By examining the resulting narratives through using discourse 

analysis and approaching poststructuralism, the study emphasize on how Media students think 

and feel about their use of Facebook. The students feel it is important to be a part of 

Facebook; however they also have quite a complex relation to Facebook. 

The students mainly use Facebook to communicate with friends and relatives, but they also 

share photos, lists of personal interests and contact information with other users. Several 

students feel that Facebook plays an important role in their lives and that it enhances their 

quality of life. For many, Facebook has turned into a cultural habit which has become a big 

part of their lives. However, the students also feel that there are many difficulties with the use 

of Facebook – for them and for others. Many students express Facebook almost like a drug 

which you can get addicted to. The students are well aware that their and others identities are 

used by Facebook and this is a thing that they feel worried about, not knowing how Facebook 

uses this information. Another problem is the common fear about getting patronising 

comments on Facebook. Altogether feelings of anxiety, worry and fear about being a part of 

Facebook are common. The question of leaving Facebook has turned up as a thought among 

many, but most feel that they have to be part of Facebook since all their friends uses it. 

Gendered differences in the use of Facebook may also be observed in the narratives. 
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